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Who I Am

PASSIONATE MARKETING PROFESSIONAL

I've spent the past 17 years developing marketing,
advertising, and branding strategies for businesses ranging
from small startups to global manufacturers.

My passion for story-telling, a deep appreciation for the
customer experience, and a data-driven approach have
earned my clients record sales, multi-million dollar
contracts, and even a spot on ABC's "Shark Tank."



What I Bring to the Table

B2B & B2C

Communications

Marketing
Automation

Project
Management

Thought
Leadership

Digital & Social
Media

Google Analytics
SEO / SEM

Public &
Media Relations

Email
Marketing

Paid Search &
Retargeting

Content
Marketing

Brand
Management

Adobe
Creative Suite



What I Know

EDUCATION & CERTIFICATIONS

The University of Georgia
Bachelor of Arts, Journalism

Public Relations major / Sociology minor

Google — 1 -
Google Analytics Certification [ v g | A

HubSpot Academy
Social Media Marketing Certification
Content Marketing Certification



Where I've Excelled

BONEFISH COMMUNICATIONS

As a communications consultant, | partner with a
variety of clients to create comprehensive
marketing solutions ranging from branding and
logo design to public relations and digital media

strategy.

My expertise in story-telling, digital media,
content development, event management, and
corporate communications helped my clients
deliver record sales numbers, multi-million-
dollar contracts, and even a spot on "Shark
Tank."
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f Irikasrbly Fhapd The Mator if e o Chrarbeand

-
D Probects Up to Four Paisengers

Firupla Indballation - MHa Teali Regulred

< —AHMH@mHXM™ T

A Flexible Design Partner

NAMJet's unigque design simplifies installation by welding directly into the hull,
making the jet part of the vessel's structure and eliminating the need for transition
ducts or transom plates. NAMJet also offers the flexibility of multiple transom
configurations aboard steel, composite, and aluminum-hulled vessels.

When a manufacturing partner needed a specialized propulsion package for its fast-
response workboat, NAMJet engineers custom-designed a “twin-pack” of TJ431HH
waterjets to create a single, easy-to-install unit that slid easily into the unique hull.

Another shipbuilder came 10 NAMJet seeking exceptional stability, high forward
thrust, and superior reverse thrust for its newest vessel, a global support platform for
oil and gas industry seismographic research. The company chose twin TJ-381
waterjets mated to dual 295-horsepower (hp) diesels to propel the 31-foot, 15,653-
pound (7100 kg) craft to top speeds of 28 knots while providing 6,393 pounds (2900
kg) of ballard pull. To date, the company has seen a three-fold increase in reverse
thrust since switching to NAMJet propulsion.

NAMJet - www. NAMJet.com - info@NAMJet.com - 303.371.9325
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Powerful Flaw Detection in the Palm of Your Hand

OLYMPUS SCIENTIFIC . ) .

Before moving to Charlotte | served as Marketing
Manager at Olympus Scientific Solutions, where |
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Where I've Excelled

J. ADDAMS & PARTNERS

As an embedded strategic communications
counselor, | planned and executed Honda

Marine's first comprehensive media and public

relations program.

Through close collaborative work with the sales

and marketing teams, | wrote and produced

media materials including press releases, HONDA

product highlights, feature pitches, executive MARINE

bios, company backgrounders, and fact sheets.

HONDA
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HONDA
MARINE

Honda Marine
Press
Information

HONDA
mMARINE

For Backgroumd

Honda BF200 and BF 225:

Superior Power and Reliable Perfformance

Honda hMarine zets the in ry standard for performance, durability, and relia bility with

Honds Marie's
fagsip BF22S




\What I've Created

CREATIVE PORTFOLIO

"What we do is a byproduct of who we are, and
there's nothing | love more than telling a great story." - Brian
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ADVANCED PROPULSION

4D

NAMjet.

Thrust. Durability. Speed.
ADVANCED MARINE PROPULSION

PROJECT

Conduct a re-branding campaign for this established marine
waterjet manufacturer. Formerly North American Marine Jet, NAMJet
suffered from a lack of brand recognition as well as a reputation for
building “slow” waterjet propulsion systems.

| helped NAMJet built a multi-channel campaign devoted to
establishing the renamed company as a manufacturer of durable,
high-power, high-thrust systems.

COLLATERALS

e Full communications strategy

e Media relations plan

e Boat/industry event calendars

* Marketing communications collateral
e Website redesign and copywriting

e Social media management

e Event planning



Irade On

CHRIS ALLARD, 2.

PROJECT METAL SHARK ALUMINLIM BEDATS

IMVETAL SHIARK

Design and implement full-scale media relations and advertising
campaigns on behalf of this Louisiana-based aluminum boat

manufacturer.

Metal Shark was, at the time, on the cusp of securing its first major
military contract to build over 400 small response boats for the US
Coast Guard. Today, the company holds multi-million-dollar
contracts with governments and military units worldwide.
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e Sales brochures and collaterals
e Website copywriting
e Social media management

PRODUCT CATALOG
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Upstart kill-switch manufacturer Autotether came to market with a

‘ M . game-changing safety product, but needed to find a voice in the

| L crowded recreational marine sector.
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e Social media and digital marketing campaigns

* Designed and planned premiere advertising campaign
* |ntroductory media materials resulted in coverage among
several trade and recreational publications
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BIKE RACING

Presented by PNP Sports
PROJECT IF YOU CAN RIDE IT, YOU CAN RACE ITI
Seeking post-retirement excitement, world-renowned motocross " THE TRACK
. . . IS CALLING...
racer Warren Reid created a new series of short-course mountain RBAN
bike racing, UrbanCross (UX). Designed for riders of all ages and skill XROSS )
e =
levels, UX lives by the credo, "If you can ride it, you can race it!" BIKE RACING 18T TOUR DE CﬁPBMA”N l! .
Short course mountain bike racing with a fist! ..‘
The UrbanCross team hired me to create its full brand identity, 11 il Road Raing st EKROSS
launch its marketing program, and introduce a new option to sport BIKERACENG

racers around the country.

C O L LAT E RA L S 'Ride as much or as little, as long or as shert as yeu fasl I - ' . R !

But rice" - Edchy Marchex P - . L J ULY 17
* Full brand package, including color schemes, logos, &typefaces gy P adule. 34 O ges,
. . [\ ' .- : Covered arena/spectator seating.

e Social media management I voullhh nig o B | =

: - : . ! YOU CAN RACE IT! . "

e Website copywriting and design ’ & s " > NarY T AIRGROUNDS
e Event marketing | - ' . Castlebery Road, Downtown Cumming
o Di g|ta I a d vertisin g v g : Experience the excitement of MTB Cross Country,
f - - = | CycloCross, and Bicycle Road Racing across a single course.

We welcome racers of all ages and experience levels!

* Email marketing
* Print collaterals
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PROJECT

Texas angler Vance Zahorski was tired of rusty, ratty, inefficient line-
cutting tools. After 35 years of cutting line with his teeth or fumbling
for scissors or knives, Vance was ready for a better way. His solution?
Line Cutterz - a sleek, fully-adjustable ring featuring an integrated
double-sided blade perfect for quickly and efficiently cutting fishing
line.

Vance brought me aboard to build the company's reputation among
the recreational boating media.

COLLATERALS

* |ntroductory media releases distributed to all major boating and
fishing publications

e Assisted with introductory video production for placement on
KickStarter

e NOTE - LineCutterz was featured on ABC's "Shark Tank," and is
now a household name among anglers worldwide
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How to Reach Me

CONTACT INFORMATION

% Brian@BonefishCommunications.com

(704) 712-2115

m brianjohnstonbonefish



